
Branding
Part 2: Creating a
brand guide
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ABOUT 

Wemimo Onikan

Communication Specialist
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Presentation Flow

Overview of Part 1 
Your Brand Guide
Contents of your brand guide
Resources 
Q&A 
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Branding

Overview of Part 1:
Brand Identity
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C o n s i s t e n c y

S t o r y t e l l i n g

P u b l i c  p e r c e p t i o n

Branding is
about...
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Branding

Why is branding
important?
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At what point should you define
your brand as a

business/organization?



Branding

Your Brand
Identity
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Naming
Your colours
Logos
Font/Typography
Tagline
Images (Photos, Videos,
I l lustrations)
Choice of Language
Voice and Personality
Brand guide
Your website and social media

1.
2.
3.
4.
5.
6.

7.
8.
9.

10.

Components of your
brand identity
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Your Brand
Guide 
Visual Elements
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Branding

What is a brand
guide?
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A document on how your
business/organization should be
represented to the world.
Provides information about your
brand’s history, mission, values, and
vision, as well as logo usage, colours,
f i le format (s), siz ing, fonts and text
sizing, language, photo choices etc. 
Serves as a guide to al l  team
members.

1 .

2.

3.

Your brand guide
WEMIMO ONIKAN
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Branding

Your business/
organization's

name
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Tradit ional name eg Guaranty Trust
Bank (GTB), Digital Satel itte TV (DStv)
Invented name eg Jumia, Coca-Cola,
Dangote 
Compound name eg LinkedIn,
ShopRite
Multi-word name eg StanbicIBTC 

1.

2.

3.

4.

Naming
WEMIMO ONIKAN
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Branding

Your colours
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Brand colours
and HEX
codes
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coolors.co



Branding

Your logo
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Dissecting Your
Logo

Inspiration and Meaning

Immerse your brand story into
your logo
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Dissecting Your
Logo

Inspiration and Meaning

Immerse your brand story into
your logo
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Branding

Your Fonts/
Typography
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Basic Font Classifications



Branding

Your Tagline
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Taglines

Keep it simple
Give it meaning
Clarity is key
 Focus on the benefits
Tell a story

1.
2.
3.
4.
5.
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Useful resource: 
Business Tagline Worksheet



Branding

Your Images
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Brand
Imagery
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Branding

Your choice of
language, voice
and personality
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Define your target audience and how
best to speak to them
Use first-person plural eg We instead
of I
Use correct spell ing and grammar
(except incorrect grammar is a part
of the brand identity)

1.

2.

3.

Language, Voice and
Personality

WEMIMO ONIKAN
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Your
website

and Social
Media 
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Any questions?



Resources
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Thank you

mimo.elizabeth@gmail .com

wemimo@mimoelizabeth.com

Wemimo Onikan

www.linkedin.com/in/wemimoonikan

@wemimoonikan


